Executive Appointments at
Six Senses Resorts & Spas

Six Senses’ Bangkok Hub, June 18, 2007

Dr. Buathon Thienarrom - Holistic Conscience. Dr. Buathon Thienarrom has joined
Six Senses Spas as Holistic Conscience. Her role as a consultant is to ensure Six Senses
Spas’ concepts and operations are maintained as truly natural and holistic. In addition to
this, she also seeks ways to develop Six Senses Spas menus, alternative treatments and
retail products and services to stay at the forefront of health and wellness industry.

Khun Buathon, a Thai National, began her career in the spa industry in 1994 when she
worked as the Senior Nurse of the Chiva-Som International Health Resort as part of the
opening team responsible for promoting preventive medicine and the balancing of the
body, mind and spirit through good health. She holds a Degree in Nursing, a Masters
Degree in Counseling Psychology and a Ph.D. in Health Sociology. Dr. Buathon is also
the founder of Sukkasart Institute of Healing Arts.

Khun Buathon is based at Six Senses’ Bangkok Hub. Her contact is:
buathon@sixsensesspas.com

Werapun Limsettoe - Director of Sales, Six Senses Erawan. Werapun Limsettoe has
joined Six Senses Erawan as Director of Sales. His role is to manage the sales and
marketing of the premier destination spa of the 21st century: Six Senses Erawan — A
Destination Spa at Phuket. Opening in December 2007, this world-class experience
transforms guest’s lifestyles through complete immersion into healthy and mindful living.

Prior to joining Six Senses Khun Werapun, a Thai National, held the position of Director
of Sales at D2 Hotel, Chiang Mai, where he led the pre-opening sales team. Previously,
he was Director of Sales at Dusit Resort Hua Hin. Both of these companies are part of the
Dusit group. He brings with him over 15 years of experience in the hospitality industry
throughout Switzerland and Thailand. His interests include golfing and travel.

Khun Werapun is based at Six Senses’ Bangkok Hub. His contact is: dos-
phuket@sixsensesdestinationspas.com

Nicholas Laidlaw — Marketing Communications Manager. Nicholas Laidlaw takes
up this role from his previous position of Sales and Marketing Coordinator for the Six
Senses Spas group. He joined Six Senses Resorts & Spas in May 2005, and his current
role is managing the marketing communications for Six Senses brands.

Born in Adelaide, Australia, Nicholas studied at the Business School of Management,
University South Australia, graduating in 1999 with a Business Management Degree
majoring in Marketing.



After retiring from a successful professional sporting career he turned his experience and
skill to the corporate sector, assuming roles at Unilever Australasia and Lafarge. He
brings with him considerable experience in brand development and marketing
communications. His many passions include yoga, travel, music and all sports.

Nicholas is based at Six Senses’ Bangkok Hub. His contact is: nicholas@sixsenses.com

Anthony Gill - Food & Beverage Manager, Evason Ana Mandara at Nha Trang.
Anthony Gill has joined Evason Ana Mandara & Six Senses Spa at Nha Trang, Vietnam,
as Food & Beverage Manager. His role is to improve the already high standards of food
and beverage in Vietnam. Anthony brings with him a passion for fine food and wines and
is committed to training and development.

Anthony joins Evason Vietnam from Long Beach Ancient Village, Spa and Resort,
Vietnam, where he held the position of Food & Beverage Director. He previously worked
at One&Only Kanuhura, Lhaviyani Atoll, Maldives as Food & Beverage Operations
Manager and brings with him a wealth of hospitality experience having previously
worked across England, Monaco and the United States.

Anthony is based at Evason Ana Mandara. His contact is: fom-
anamandara@evasonresorts.com

Editor’s Note:

Six Senses is a Resort and Spa Management and Development Company established in
1995, which manages resorts under the brand names Soneva, Evason and Six Senses Spas

Soneva - Intelligent Luxury.

Soneva is committed to offer luxuries of the highest international standard in an
environment that nurtures the indigenous feel in design, architecture and service; fusing
nature with guest experiences and creating destinations unto themselves. A Soneva resort
has a limited number of accommodations, all offering generous personal space.

Evason — Redefining Experiences.

Evason Hideaway identifies the boutique category of the Evason brand, where attention
to detail and focus on the reality of the destination together with modern architecture and
private pool villas, which provide generous personal space and present an
uncompromised standard of luxury.

Evason Latitude introduces a collection of resorts, usually with a greater number of
accommodations than Evason Hideaway, while still maintaining attention to detail and
generous proportions. An Evason Latitude offers individual style with a unique and



diverse design personality.

Six Senses Spa - a key element of all Six Senses properties, offer a wide range of holistic
wellness, rejuvenation and beauty treatments for ‘Balancing Senses’ administered under
the guidance of expert therapists. Six Senses Spas are also hosted by prestigious hotels
and resorts in many other locations.

Six Senses Destination Spas are dedicated to transforming the lifestyle of their guests
through a complete immersion into healthy and mindful living, supporting the theme —
Enriching Life.
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